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Latino Times
The Hispanic Chamber Celebrates Four Decades
	 By Jennifer Torres
	 On the afternoon of the recent 
Primary Election, San Joaquin Coun-
ty Hispanic Chamber of Commerce 
CEO Mark Martinez reflected on 
how the workings of government and 
politics affect local businesses.
	 “Within the business community, 
because there’s a lot of uncertainty, 
you have business owners hesitant to 
make big decisions,” Martinez said.
	 Government relations, which for 
the Hispanic Chamber, encompasses 
everything from helping an owner 
secure a use permit, to discussing 
policy with lawmakers in Sacramento, 
is a service that has grown in signifi-
cance for the organization, which is 
celebrating its 40th anniversary.
	 “Our advocacy work has really be-
come one of our strengths,” Martinez 
said. “We are a vehicle for our mem-
bers to have a voice in government.”
	 It’s a major evolution from the 
largely social function the organiza-
tion served when it launched in 1972 

as the Stockton Mexican American 
Chamber of Commerce.
	 The group still hosts regular net-
working mixers, but it now represents 
about 250 members, supports paid 
staff positions, offers workshops, 
delivers strategic planning assistance 
and maintains extensive educational 
programming.
	 “We didn’t really think to make 
much of a big deal about it,” Mar-
tinez said. “But then I thought, es-
pecially in today’s environment, 40 
years is quite an accomplishment.”
	 Over the years, the Hispanic 
Chamber has served the diverse needs 
and earned the appreciation of a 
range of members, from major opera-
tions to small, family outfits.
	 “The Chamber was instrumental 
in establishing a meeting between 
Sims Metal Management, and the 
Stockton Mayor, the Chief of Police, 
the Sheriff’s Department, representa-
tives from the California Legislature, 
PG&E and the Farm Bureau,” Dave 

Rogers of Sims Metal Management 
wrote in one letter of thanks.
	 In another letter, Fabian Ceballos, 
of Fabian’s Auto Collision Center, 
praised the Hispanic Chamber’s pro-
fessional development opportunities.
	 “We have received counseling on 
the importance of managing cash 
flow and how to obtain small-busi-
ness financing,” Ceballos wrote. “I 
am a firm believer that the Hispanic 

Chamber of Commerce has improved 
not only my business and livelihood, 
but has helped a great deal of other 
Hispanic enterprises in our local 
community.”
	 In an interview, Oscar Cabello, 
Community Development Manager 
for Wells Fargo, said the rich busi-
ness resources the Hispanic Chamber 
offers its members set it apart from 

La Cámara de Comercio Hispana Celebra Cuatro Décadas
	 Por Jennifer Torres
	 Durante la tarde de las recientes 
elecciones primarias, Mark Martínez, 
Director Ejecutivo  de la Cámara de 
Comercio Hispana del Condado de 
San Joaquín analiza como el actuar 
del gobierno y la política afecta a los 
negocios. Dentro de  la comunidad 
de negocios los dueños de los mismos 
vacilan en realizar inversiones debido a 
que existe un gran nivel de incertidum-
bre. Las relaciones con el gobierno, es 
una de las principales áreas de de activi-
dad de la Cámara Hispana. Además de 
apoyar a los dueños de negocios desde 
obtener el permiso y discutir las leyes 

con los legisladores en Sacramento. La 
relaciones con el gobierno es una de las 
áreas de más crecimiento significativo 
para la organización que por cierto está 
celebrando sus 40 años de vida.
 	 “Martínez comenta: Nuestro tra-
bajo en representar los intereses de los 
negocios y esto se ha vuelto una de 
nuestras fortalezas.” “Somos el vehículo 
por medio del cual nuestros socios 
tienen una voz frente al gobierno.” Es 
una gran evolución en comparación 
de la gran función social que realizaba 
la cámara cuando fue creada en 1972 
con el nombre de Cámara de Comercio 
México Americana de Stockton. La 

Cámara continúa organizando “mix-
ers” que permiten la interactuación de 
miembros de la comunidad y dueños 
de negocios y a la fecha cuenta con 250 
miembros, empleados, ofrece talleres de 
educación, asisten en planeación estra-
tégica y mantiene un extenso programa 
educacional.
	 Martínez comenta “No queremos 
engrandecer esta labor fuera de propor-
ción,” “Pero luego pensé: especialmente 
en el ambiente de hoy, 40 años de exis-
tencia es algo remarcable.” A través de 
los años, la Cámara Hispana  ha pasado 
por diferentes etapas de servicio a las 
necesidades de sus socios y se ha gana-

do el agradecimiento de los miembros 
ya sean empresas grandes o negocios 
familiares. “La Cámara fue instrumen-
tal en establecer una reunión entre 
Sims Metal Management, el alcalde de 
Stockton, el jefe de la policía, repre-
sentantes del departamento del Sheriff 
, representantes del gobierno de Cali-
fornia, la Asamblea Estatal, PG&E y la 
Asociación de Granjeros,” Dave Rogers 
de Sims Metal Management envió una 
carta de agradecimiento.
	 En otra carta, Fabián Ceballos, de 
Fabian’s Auto Collision Center, recono-
ció la labor de la Cámara Hispana por 
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Stockton 
Golf & Country Club

3800 West Country Club Blvd
Stockton, CA 95204

40th Annual
Friday July 6, 2012

Community Based Organization
�e Haggin Museum

John Aguilar spirit Award
Commander Tino Adame
American Legion, District II

Business of the Year
G Force Productions
Owner: Gary Hansen

Volunteer of the Year
Leticia Torres
Bilingual Insurance Agent
AAA Insurance Company

Business Advocate of the Year
Mike Self, Executive Director
�e Builder’s Exchange

Corporate Member of the Year
Heald Business College

Honoring Busine� Leade� in Our Community

www.sjchispanicchamber.com

іCompra Boletos Descontados para la Feria Ahora!

DIVERSIÓN QUE TE MUEVE

PAQUETE POPPY PAK

95$44
іIncluye 4 boletos de admisión a la feria,
4 boletos para juegos y estacionamiento!

AHORRA CASI 40%
Compra hasta el 11 de julio
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1-888-936-PLAN (7526) I www.hpsj.com

- Hundreds of primary care 
   physicians and specialists

- Easy access to your 
  personal doctor

- Choice of hospitals 
  and pharmacies

- Local and nationwide 
  emergency care

- Healthy Families, AIM and 
  Medi-Cal Coverage

- Free 24/7 advice nurse

- Serving San Joaquin, Stanislaus 
  and Merced Counties

Eligibility guidelines apply and may be based in part on 
household income. Plan availability varies by county.       

HEALTH PLAN OF SAN JOAQUIN
MEANS 

CAREER OPPORTUNITIES
Head Start Child Development Council, Inc. • Job Opening Information

Specialist: BA/MA in Early Childhood Education, Child Development, or related degree in counseling, 
Psychology, social work, marriage and family therapy and human development.  Full-Time Position.

Teacher/Director (Infant or Combination Site with Preschool/Infants): AA/BA in Early Childhood Education, 
CDA or State Permit; meet state licensing requirements for site director.  Full-Time Position.

Teacher (Preschool): AA/BA in ECE, CDA or state permit; meet state licensing requirements for teacher. 6.5 – 
7 hour day.

Substitute Teacher (Preschool):  Same requirements as Regular Teacher position

Teacher (Infant): AA/BA in ECE/CDA or state permit; meet state licensing requirements for teacher.  Bi-
lingual English/Spanish preferred.  6.5 -7 hour day.

Teacher Assistant (Preschool):  Meet state licensing requirements for teacher.  Bi-lingual English/Spanish 
preferred.  6.5-7 hour day.

Teacher Assistant (Infant):  Meet state licensing requirements for teacher.  Bi-lingual English/Spanish 
preferred.  6.5 -7 hour day.

Family Service Worker:  Assists individual parents and families enrolled in the Head Start program to improve 
the family’s overall health and social functioning.  The Caseworker recruits families for program enrollment, 
and furnishes information about community services and makes referrals. Bi-lingual/Spanish –AA/BA in Social 
Services.  8 hrs.

Head Start needs Spanish Speakers!  Other appropriate languages desired.  Submit transcripts at time of 
application to verify units and/or required degrees.

Full detail of positions is available at Head Start CDC.  All positions have full fringe benefits.  EEOIAAIADA 
Employer.  APPLY AT HEAD START Human Resources Department – 5361 Pershing Avenue, Ste. “A”, 
Stockton, CA. NO LATER THAN Friday, June 15, 2012.
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The California Hispanic Chambers of Commerce Announce New Chairman of the Board
Ernie Gutierrez to succeed Roy Perez in Role
	 SACRAMENTO, CA - The Cali-
fornia Hispanic Chambers of Commerce 
announced today that Ernie Gutierrez, 
the organization’s current Vice Chair-
man of the Board of Directors, has been 
named its new Chairman of the Board, 
effective immediately.  He succeeds Roy 
Perez, who has resigned his position for 
personal reasons.  
	 “We understand Roy’s decision to re-
sign after having served the CAHCC with 
care and commitment for over seven years 
and after having had a long career that has 
spanned four decades.  His tenure includ-
ed growing the Central Region chambers 
as flourishing chapters with active mem-
bers, providing leadership training to the 
four Chamber regions on an annual basis, 
and establishing sponsorship relationships 
with key corporate constituencies,” said 
Julian Canete, the organization’s chief 
executive officer.  “He leaves behind a 
CAHCC that remains vibrant and wholly 
committed to its strategy of helping Latino 
small businesses in California succeed.”
	 “Ernie, our new Chairman of the 
Board, inherits a strong and talented 
Board of Directors and a committed staff 

that will appreciate his impressive breadth 
of experience,” Canete said.  “Ernie is a 
thoughtful leader and has demonstrated 
the kind of superior business and non-
profit acumen that makes him uniquely 
qualified to be the CAHCC’s next Chair-
man.  His entrepreneurial success story 
serves as an inspiration to the millions of 
Latino entrepreneurs that make up the 
fastest growing business demographic.”
	 “I am honored to assume leadership 
responsibility for the CAHCC Board, and 
I am committed to continue growing the 
organization on its already solid founda-
tion,” said Gutierrez.  “We will be focused 
on supporting our member Chambers 
with ongoing resources and training to 
help Latino small businesses thrive, devel-
oping and fostering corporate sponsors, 
and building on state and national legisla-
tive agendas with relevant advocacy that 
best serve our chamber members.”
	 Gutierrez is the president and chief 
executive officer of a Hispanic 500 busi-
ness, Allied Industries, Inc.  Headquar-
tered in Los Angeles and founded in 1997, 
Allied Industries provides environmental 
remediation, construction and renewable 

energy services throughout the Western 
United States.   Gutierrez has received 
notable distinctions and honors, including 
Inc. 5000’s “Fastest Growing Companies” 
award in 2010, 2011 and 2012, “En-
trepreneur of the Year Finalist” in 2011 
from Ernst & Young, the “Business Elite 
Award” in 2010 from the US Hispanic 
Chamber of Commerce, and “Fastest 
Growing Business” award in 2010 from 
Hispanic Business Magazine.

	 Sacramento, California – May 
14, 2012 – The California Hispanic 
Chambers of Commerce (CAHCC) 
has announced the rollout of the Cal-
ifornia Housing Recovery Initiative 
(CHRI), which consists of  a series of 
seminars to provide information and 
outreach to distressed homeowners 
on alternatives to avoid foreclosure 
and to promote homeownership. 
“Many of the CAHCC members are 
small business owners who, along 
with their families, employees and 
communities, have been severely 
impacted by the housing crisis. We 
believe that a stable housing market 
is a key component of our economic 
recovery,” said Dr. Roy Perez, Chair-
man of the CAHCC . 
	 The CHRI is a product of the 
California Housing Recovery Task 
Force, which was formed in 2011.  Its 
members include  professionals rep-
resenting private industry and public 
agencies and organizations,   such 
as Freddie Mac, Chase, Fidelity Na-
tional Financial, non-profit housing 
organizations, real estate trade asso-
ciations, and real estate developers. 
	 “I am proud to be part of this ef-
fort and delighted to see Freddie Mac 
and Fidelity National Financial pro-
vide the initial funding to implement 
CHRI,” said Pablo Wong the task 
force chair. Starting in June, CHRI 
events are being scheduled in the Bay 
Area, Inland Empire and Stockton/
Modesto areas. The first event is 
scheduled in San Mateo County on 
June 16. “Freddie Mac is proud to 
support CHRI’s effort to promote 
responsible lending, create new op-
portunities for families seeking af-
fordable homeownership and stabilize 
California’s communities.” Samuel 
Luna, senior director of strategic mar-
kets at Freddie Mac (OTC: FMCC), 
one of the nation’s largest investors in 
residential mortgages.
	 The Initiative will harness the 
resources of several community-
based housing professionals in local 
markets.  Events are being planned 
to bring together housing agencies, 
mortgage servicers, and housing 
counselors to help borrowers keep 
their homes and/or provide financial 
education and information for pro-
spective homebuyers.  Through the 
extended reach and resources of the 
Chamber, the Task Force expects to 
reach more borrowers with reliable 
information from trusted sources and 
direct access to mortgage servicers. 

Chairman Ernie Gutierrez

The California 
Hispanic Chambers 
of Commerce to 
assist the recovery 
of the State 
housing market-
program to focus 
on small business 
owners
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501 W. Weber Ave • Ste 300 • Stockton CA 95203

Cavazos Law Firm
Hector A. Cavazos, Jr. / Abogado

CASOS CIVILES
Accidentes Automovílsticos

Victimas de Parálisis
Muerte por Negligencia

ASUNTOS DE NEGOCIOS
Contratos

Juicios Administrativos
Corporaciones

CASOS CRIMINALES
Arrestos por conducer bajo la in�uencia DUI

Reducción de Fianza
Delitos Graves (Felonias)
Eliminación de Condenas

INMIGRACIÓN
Peticiones Familiares

Cancelaciones de Deportación
Apelaciones
Ciudadanías

Representaciones en Eloy y Florence AZ.
Y San Francisco, CA.

Sacramento
(916) 373-3343

Stockton
(209) 948-2222

Sacramento . Elk Grove . Galt . Lodi . Linden . Stockton . Modesto . Turlock . Hilmar . Merced

Visite cualquiera de nuestras 
convenientes sucursales o llámenos!

Visit any of our convenient
 locations or call us!

Cuentas de Cheques Totalmente Gratis*
Totally Free Checking*

Tarjetas para Crédito +
 Credit Cards +

Préstamos para Autos
 Auto Loans

Préstamos para Vivienda
 Home Loans

Préstamos para Negocios
 Business Loans

Where  Bank i ng  I s  Ea sy  •  S i n ce  1916

Equal
Housing
Lender

Member
FDIC1-800-888-1498 • www.fmbonline.com
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Servicios Bancarios Completos
Personales y de Negocios

Full Service Personal & Business Banking

Mercedes Ramirez
Gerente de la sucursal
Branch Manager
Lincoln Center, Stockton

MSR1438_LatinoTimes_4.75 X 7.5INCHES_12-20-10

Hablamos
Español!

*Cuenta de cheques gratis se refiere a que no hay cargo mensual por actividad o mantenimiento de cuenta. Favor de 
referirse a nuestro “Acuerdo de Clientes y Tablas de Cargos” para la lista de otros cargos que apliquen. Se requiere un 
deposito minimo de $50. Esta oferta es valida para cuentas personales al consumidor solamente. Efectiva desde Mayo 
7, 2010 y sujeta a cambio sin previo aviso. +Los servicios de Tarjeta de Credito son proporcionados a traves de UMB.
*Free checking refers to no monthly account activity or maintenance fee (i.e. no recurring monthly service charge). 
Please refer to our Customer Agreement & Schedule of Charges for a list of all other fees and charges that may 
apply. $50 minimum opening deposit required. Offer applies to personal/consumer accounts only. Effective as of 
May 7, 2010 and subject to change at any time without notice. +Credit Card services provided through UMB.

AVISO DE AUDIENCIA PÚBLICA DEL PLAN PRELIMINAR 2013 DEL PROGRAMA FEDERAL DE 
MEJORAMIENTO DE TRANSPORTACION, LA ENMIENDA No. 4 DEL PLAN PRELIMINAR 2011 Y EL  

CORRESPONDIENTE ANALISIS DE CONFORMIDAD DEL PLAN PRELIMINAR.

SE HACE DE SU CONOCIMIENTO que el Consejo de Gobiernos de San Joaquín (SJCOG) sostendrá una audiencia pública el día 26 de Junio del año 2012 a las 10:00 AM en las 
oficinas del SJCOG localizadas en el 555 East Weber Ave. Stockton, CA. 95202 Acerca del proyecto preliminar 2013 del Programa de Mejoramiento de Transportación Federal 
(2013FTIP), así como también la Enmienda No. 4, y su correspondiente Análisis de Conformidad de Calidad del Aire del FTIP 2013 y de la Enmienda No.4 del RTP 2011. El 
propósito de esta audiencia pública combinada es la recepción de comentarios del público sobre el contenido de estos documentos.
 
• El Programa FTIP 2013 es un listado de mejoramiento de corto plazo en infraestructura así como de los gastos de operación que provienen de recursos 
federales y estatales y que serán destinados para proyectos de transportación en el condado de San Joaquín durante los próximos cuatro años.    
• El RTP 2011 es un programa de largo plazo para cumplir con las necesidades de transportación del Condado de San Joaquín  hasta el año 2035. La 
Enmienda No. 4 del RTP 2011 realiza cambios relativos a la fecha de apertura al tráfico para proyectos existentes y añade nuevos proyectos.
• Se anticipa que un Estudio Suplementario de Impacto al Medio Ambiente no será  necesario debido a la aprobación de la Enmienda No. 4 del RTP. 
• El Análisis de Conformidad contiene la documentación que soporta el hecho de que el FTIP 2013 y la Enmienda No. 4 del RTP 2011cumplen los requisi-
tos de calidad del aire en cuanto a monóxido de carbono, ozono y partículas contaminantes. 

Las personas con alguna desventaja física pueden llamar a Rebeca Montes (209-235-0600) del SJCOG con tres días de anticipación a la audiencia para pedir  la 
ayuda necesaria y puedan participar en la audiencia pública. Servicios de profesionales de traducción están disponibles (solicitándolos con tres días hábiles de 
anticipación) para los participantes que hablen cualquier lenguaje diferente al ingles.

El periodo concurrente de revisión de 30 días inicia el día 8 de Junio del año 2012 y termina el día 7 de Julio del año 2012. Los documentos del anteproyecto se 
encuentran disponible para revisión en la oficina de SJCOG localizada en el 555 East Weber Avenue, Stockton, CA 95202 y en el website: www.sjcog.org

Los comentarios públicos son bienvenidos en la audiencia ó pueden someterse por escrito hasta las 5:00 PM del día 7 de Julio del año 2012. Los comentarios 
deben de ser dirigidos a Sam Kaur (kaur@sjcog.org) o en el domicilio que aparece en la  parte de abajo.

Después de considerar los comentarios, los documentos serán sometidos a consideración para su adopción, por resolución del Consejo de Directores del SJCOG en 
su junta regular programada para el día 26 de Julio del año 2012. Los documentos serán entonces sometidos a las agencias estatales y federales para aprobación.

Persona de Contacto:
Sam Kaur, Associate Regional Planner

555 E. Weber Avenue • Stockton, CA 95202
(209) 235-0600
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En el Hospital Dameron se realizan más del 90% de todas las cirugías ortopédicas
del Condado de San Joaquín. En Dameron se han realizado más de 5,000 cirugías

durante los pasados 10 años. El hospital cuenta con el equipo médico
de la más alta tecnología en apoyo de las cirugías ortopédicas.

“Yo de verdad disfrute de los cuidados y conveniencia del Hospital Dameron. Recibí una
atención muy personalizada de parte del personal en Dameron. El Dr. Roland Winter de
     Alpine Orthopedic realizó mí  cirugía de remplazo de cadera y el procedimiento fue
             mejor de lo que yo esperaba. Ahora, gracias al Dr. Winter y Dameron, ya estoy
                   de regreso en mi trabajo y sintiéndome como antes.”

                      Albert Toccoli - Contratista General, Dameron Hospital Paciente

Dameron Esta Clasificado
DENTRO DEL 10% DE LOS MEJORES EN LA NACIÓN

En Cirugías de Reemplazo de Articulaciones.*

                                                                                       *El HealthGrades es la
posición independiente principal servicio que supervisa más de 5 000 hospitales en
los Estados Unidos HealthGrades usa datos de Asistencia médica de Gobierno federal.

EN LA REGION DE STOCKTON EN CIRUGIAS
     DE REEMPLAZO DE ARTICULACIONES*

D A M E R O N  H O S P I T A L

    ¡Nuestra Misión Es Su Salud!
525 W.  Acacia St .  ■ S tockton,  CA 95203 ■ 209.944.5550

www.dameronhospital .org

similar organizations 
 	 “At Wells Fargo, our goal is to 
make sure that small businesses are 
succeeding,” Cabello said. “Mark and 
the Chamber have been able to find 
the opportunities to build revenue, 
decrease expenses and save jobs.  If 
we could replicate what they do 
throughout the state, we could get 
out of this recession.”
	 Andrew Ysiano, 1992-96 Past 
President of the then Mexican Ameri-
can Chamber of Commerce said, 
“Where the organization is today 

Chamber
continued from Front Page

is a dream for all past presidents. I 
commend Mark’s leadership and the 
current and past board members for 
establishing solid business programs, 
workshops, its business forecasts and 
most of all, reaching out to our La-
tino youth.” 
	 Martinez has been CEO of the 
Hispanic Chamber for eight years, 
and one of his proudest accomplish-
ments during that time, he says, as 
been the growth of the annual Bi-
lingual Financial Aid and College 
Awareness Workshop. 

	 Planned in collaboration with 
University of the Pacific, the event of-
fers step-by-step assistance in filling 
out financial-aid documents, as well as 
seminars for parents and students on 
study habits, extracurricular activities 
and how to select courses with an eye 
toward college enrollment. Services are 
offered in English and Spanish, and in 
recent years, the event has drawn sev-
eral thousand attendees. 
	 According to Martinez, the work-
shop is critical, not just for the stu-
dents involved, but for the economic 
health of the region.
	 “We are changing the lives of in-
dividuals,” he said. “You educate an 

individual, it changes a community. 
You reach the siblings, you reach the 
neighbors. It plants a seed for success.”
	 Martinez said the Hispanic 
Chamber will acknowledge the 40th 
anniversary milestone as part of its 
annual Awards Luncheon, scheduled 
for July 6. He hopes not just to recall 
the achievements of the past, but to 
look ahead toward the future, an-
nouncing new initiatives and new 
collaborations.
	 “In order for us to continue to be 
relevant, it’s important that we evolve 
with the times,” he said. “That takes 
committed vision, not just a handful 
of years out, but many years out.

Hispana
continúa en pág.1

sus oportunidades al impulsar el de 
desarrollo profesional de los socios. Ce-
ballos dice “Nosotros hemos recibido 
asesoría en la importancia de manejar 
el flujo de efectivo y como obtener fi-
nanciamiento para pequeños negocios,” 
“soy un firme creyente de que la Cáma-
ra Hispana de Comercio ha mejorado 
no solo mi negocio y mi calidad de vida 
sino también ha ayudado grandemente 
a otros negocios Hispanos en nuestra 
comunidad.”
	 En entrevista con Oscar Cabello 
Gerente de Desarrollo Comunitario de 
Wells Fargo, nos dice que los recursos 
que ofrece la Cámara Hispana a los 
negocios y sus miembros la hace dife-
rente de otras organizaciones similares. 
Añade “En Wells Fargo, nuestra meta 

es asegurar que los pequeños negocios 
tengan éxito,” “Mark y la Cámara han 
sido capaces de encontrar las oportuni-
dades para obtener ingresos, reducir los 
gastos y salvar trabajos. Si pudiéramos 
duplicar lo que ellos hacen a través del 
estado, podríamos salir de la recesión 
económica.    
	 Andrew Ysiano, Presidente, 1995-
1996 de la entonces llamada Cámara de 
Comercio México Americana comenta: 
“La posición en que se encuentra hoy 
la organización es un sueño para todos 
los presidentes del pasado. Reconozco 
el liderazgo de Mark y de los miem-
bros de la mesa directiva por el estab-
lecimiento de programas de negocios, 
talleres de capacitación, el programa de 
tendencias en negocios y por encima de 

todo el enfocarse en la juventud Latina”
	 Martínez ha sido el director 
ejecutivo de la Cámara de Comercio 
Hispana durante los últimos ocho 
años y afirma que uno de sus mayores 
logros del cual está más orgulloso ha 
sido el crecimiento del Taller Bilingüe 
de Ayuda Financiera que proporciona 
información de cómo obtener recurso 
para ingresar al colegio y los asesora en 
los trámites y papeleo que se requiere. 
Este taller se realiza en coordinación 
con la Universidad del Pacifico y ofrece 
asesoría paso por paso en cómo llenar 
los documentos de ayuda financiera, 
así como seminarios para los padres de 
familia, hábitos de estudio para estu-
diantes actividades extra curriculares y 
como seleccionar cursos escolares rela-
cionados al campo que quieren estudiar 
en el colegio. Los servicios se ofrecen en 
inglés y español y durante los últimos 

años ha atraído a miles de personas.
 	 De acuerdo a Martínez, el taller 
es crítico, no solo para apoyo a los 
estudiantes sino también para la salud 
económica de la región. Dice “estamos 
cambiando la vida de las personas,” “Si 
educamos a una persona eso cambia 
a la comunidad. Ellos comparten esto 
con los familiares y los vecinos. Se plan-
tan semillas para el éxito.” Comenta 
que la Cámara Hispana celebrará los 40 
años durante su celebración anual que 
se realizará el día 6 de julio. Espera que 
no solo se celebre lo que se ha alcanza-
do durante estos años si no también el 
mirar hacia el futuro anunciando nue-
vas iniciativas y colaboraciones.
“En orden de seguir siendo relevantes 
es importante que evolucionemos con 
los tiempos,” “Eso requiere de una 
visión comprometida no solo al corto si 
no a largo plazo.
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With special thanks to the following premium sponsors

Gregory Investments LP • Maria Volpone Trust • G & S Farms • Ron Nunn Farms 
F.A. Maggiore & Sons • Simoni & Massoni Farms

103 Kat Country • 104.1 The Hawk • 110˚/86˚ Magazine • 560AM KSFO • A. Meadows Property Management • Apex 
Securities • Bay Area News Group • Black Sheep • Brentwood Minuteman Press • Brentwood Press & Publishing Corp. • 

City of Brentwood • Claycord.com • Crème Dela Gem Jewelry • EverythingBrentwood.com • Fastsigns • 
HalfwayToConcord.com • Keller Canyon Landfill • Lathrop Construction Associates, Inc. • Newstalk 910AM • The Streets of 

Brentwood • Sutter Delta Medical Center • TheChamberLink.com • The Monthly Grapevine • Travis Credit Union • Xfinity

Fri. 3 pm to 10 pm • Sat. 10:30 am to 10:30 pm • Sun. 10:30 am to 6 pm
$10 General Admission • $5 Youth & Seniors* • Kids 5 and under FREE

FRIDAY NIGHT FIREWORKS
LIVE MUSIC • CARNIVAL

PLENTY OF SHADE AND ONSITE PARKING!
MUSICAL GUESTS: AC/DSHE, PABLO CRUISE, CARAVANSERAI, PUBLIC EYE & MALO

Enjoy Kids Zone, Corn Activities, Arts & Crafts,
And The Guinness World Record For Most People Husking Corn At One Time!
Plus: Great Food, Local Wines, Microbrews, And Plenty Of Locally Grown Corn!

Volunteers are needed!  Sign up by calling 925-634-3344.  *Youth: 6-12 years & Seniors: 62 years and above.

(Parking from Northbound O’Hara Ave)
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BRENTWOOD BLVD./ TECHNOLOGY WAY
NEW LOCATION

For More Information Call 925-634-3344 or visit brentwoodcornfest.org

Follow us on

20TH ANNIVERSARY
JULY 13-15,2012

 

LUNCH Mon-Fri from 11:30am • DINNER 7 Nights a Week
HAPPY HOUR Sun 4-close Mon 11:30am-close • Tues-Fri 3-7pm • Sat 4-7pm

236 Lincoln Center  •  209-951-2980

- Taste the Housemade Difference -

www.stocktonjoes.com

Banquet Room
Seats up to 60

Restaurant & Banquet Room

Full Service Catering

Weddings • Corporate Events • Special Occasions

OFF PREMISE CATERING
Any Location for any Occasion

209-227-8692 • 151 W Alder St • Stockton, CA 95204

Tuesday-Saturday 4pm 

 evivvalounge

Anthem Blue Cross • Catholic Charities • Community Medical Centers
Community Partnership for Families • Health Plan of San Joaquin
Lao Family Community Empowerment, Inc. •  San Joaquin County Public Health Services

This message is funded by:

Smoking during pregnancy
   · Increases the risk of low birth weight, still birth, early delivery 
     and cleft lip or palate
   · Exposes your baby to chemicals that can harm their lungs and 
     make it hard for your baby to get oxygen
 

Babies exposed to second hand smoke
   · Are more likely to die from SIDS (Sudden Infant Death Syndrome)
   · May have more ear infections and allergies
   · Are at risk for asthma, learning disorders and cancer
 
Protect your baby. The sooner you quit, the healthier everyone will be.

*Tobacco products include cigarettes, cigars, hookas, chewing tobacco, and E-cigarettes.

Want to Quit?  Call the Statewide Smokers Helpline. 
1-800-662-8887 (English) 1-800-NO-BUTTS

A message from the Collapsing Cultural Barriers Collaborative

Anthem Blue Cross • Catholic Charities • Community Medical Centers
Community Partnership for Families • Health Plan of San Joaquin
Lao Family Community Empowerment, Inc. •  San Joaquin County Public Health Services

This message is funded by:

Un mensaje del Grupo Derribando Barreras Culturales

Fumar durante el embarazo
• Incrementa el riesgo  de que el bebe nazca con peso bajo, muerte fetal, afecta el desarrollo saludable del 
bebé en su  etapa inicial y puede provocar que el bebe nazca con labio leporino
• Expone a su bebe a químicos que pueden dañar su pulmones 
haciendo difícil que su bebe tenga el oxigeno que necesita 

Bebes expuestos al humo de segunda mano
• Están predispuestos a morir de SIDS (Síndrome de Muerte Repentina de Infante)
• Pueden sufrir de infecciones del oído y alergias con mayor frecuencia
• Están en riesgo de contraer  asma, tener problemas con el aprendizaje y cáncer

Proteja  su bebe.  Mientras más pronto deje el cigarro, todos seremos más saludables.

*Productos a base de tabaco incluye cigarros, puros, pipas de agua, tabaco masticado y cigarros  electrónicos

  ¿Quiere dejar el tabaco?  Llame  a la línea de ayuda.

   1(800) 456-6386 (Spanish) 1(800) 45-N0-FUME
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Donde la moda se 
une a lo económico
1005 East Pescadero Ave.
Tracy, CA 95304
209.833.1895

™

mytracyoutlets.com

Conviértete en un Fashion 
Frugal VIP® y recibiras un 
folleto de cupones gratis

marcas favoritas
Compre las

de su familia.

Carter’s Childrenswear

GaP Outlet | FamOus FOOtwear Outlet

lane Bryant Outlet

OshKOsh B’GOsh | rue21 |  mauriCes

Regístrate en línea 
o en sus puntos de 
venta favoritos en 

Tracy Outlets™.

Ahorre hasta un 65% 
todos los días “From Our Family Farms To You”

Weberstown Mall Farmers Market
Corner of Yokuts & Claremont
*Sundays 8am–1pm
Now Open Year Round Rain or Shine
*Thursdays 8am –1pm thru November 21

Lathrop Farmers Market
River Island Parkway at Target Parking Lot
*Wednesdays 4pm–8pm
Now Open Year Round

Downtown Stockton Farmers Market
At Bob Hope Theatre
*Fridays 8am–1pm thru Oct. 26

Tracy Farmers Market
Downtown Tracy
*Saturdays 8am-1pm thru Oct. 27

Tracy West Valley Mall Farmers Market
Front Entrance Parking Lot
*Sundays 8am-1pm thru Oct. 28

••• Visit All Our Locations! ••• 

www.sjcfarmersmarket.com
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KTSE - www.jose971.com

KMIX - www.tricolor1009.com

KCVR - www.maria989.com

Call Any of Our Representives for Special Rates.
6820 Paci�c Ave., Flr 3-A

Stockton, CA.  95207

209-474-0154

LET US PUT YOU ON THE RADIO!

5939 Pacific Avenue Stockton, CA 95207 •  pacificbowl.com 

The Home 
   of Family 
      Entertainment!

• Birthday party packages
• Bergen's Restaurant now open!
• Video game room with all new games
• Banquet facilities available for up to 90
• Programs for the handicapped and disabled
• Bumper bowling for the youngest bowling stars
• Lounge area with 7 plasma TV's and pool table
• Cosmic Bowling - Friday nights @ 6pm *Starting May 22nd

209•477•0267

The Home 
   of Family 
      Entertainment!

	 Latino Times
	 First introduced in 1977, the 
plastic grocery bag has become a fix-
ture in our everyday lives, with about 
100 billion used worldwide each year, 
according to industry estimates. 
	 In recent years, though, a grow-
ing number of cities – including San 
Francisco, San Jose and Berkeley – 
have banned the bag, citing environ-
mental concerns. The City of Los An-
geles, with almost 4 million residents, 
is considering a similar ban in a move 
that could have national implications. 
In the meantime, many advocates 
encourage consumers to replace their 
single-use grocery bags with reusable 
ones – but there are questions and 
concerns surrounding those bags too.
	 The Latino Times discussed the 
issue with Bob Gutierrez, Govern-
ment Relations Director for Food 4 
Less/Rancho San Miguel.
	 LATINO TIMES: What do you 
make of what seems to be a growing 
movement toward alternatives to tra-
ditional, single-use grocery bags?
	 GUTIERREZ: Especially in 
the coastal areas, we can appreciate 
why there is some concern. At the 
end of the day, what people need to 
look at is what percentage of their 
waste stream is plastic, and what 
percentage of that is from plastic 
bags. If we educate consumers on 

recycling, we’re not going 
to have these issues. … 
In San Luis Obispo (an 
ordinance banning plastic 
grocery bags was adopted 
there in January), one of 
our immediate concerns 
was making consumers 
aware that we did have 
a recycling program and 
encouraging them to par-
ticipate. When those bags 
are recycled, they go to a 
manufacturer and are used 
over and over again.  
	 LATINO TIMES: 
Your stores also sell reus-
able shopping bags, and you recently 
overhauled their design. Tell us 
about that.
	 GUTIERREZ: We basically 
started from Square 1. It’s a different 
bag, made out of a different com-
posite, with different visuals. Being 
a volume-based store like us, the 
bags needed to be larger in size and 
a little more durable, so we came up 
with a bag concept that was both 
larger and more durable and a little 
more to today’s tastes.
	 LATINO TIMES: Recently, 
concerns have been raised about the 
safety of reusable bags, with some 
studies finding high lead content in 
some bags, and others finding harm-

ful bacteria in bags that aren’t prop-
erly washed. What has been your 
response?
	 GUTIERREZ: A few years ago, 
there was a question of lead being in 
bags. A lot of us had to go looking 
for another provider. We have those 
(safe) bags now. That’s standard. In 
washable bags, the issue of contami-
nation has come up…. What I’d like 
to see is something being done, an 
independent study, just to flesh out 
the safety issue properly. 
	 LATINO TIMES: Are there any 
other alternatives to single-use shop-
ping bags?
	 GUTIERREZ: One new concept 
is biodegradable plastic bags. We’ve 
never used them, but I know other 

Is this the end for the 
Plastic Shopping Bag?

grocers that do. That may be a good 
compromise.
	 LATINO TIMES: How do you 
feel about charging customers a fee 
for single-use bags?
	 GUTIERREZ: It’s kind of a love-
hate thing. We don’t want to see it go 
that way, but we’re going to need to 
have the ability to cover costs; that’s 
just the business side of it. With fees, 
you’re also trying to deter the con-
sumers from using the bags so that 
they will bring their reusable bags 
more often. But we have a challenge 
in that we have to go out and educate 
our consumers to bring them. People 
are not going to want to pay that fee, 
and that affects our ability to give you 
the best, low prices.
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Men - Key to Preventing Cervical Cancer Among Latinas
	 By María Luisa Arredondo - NAM
	 Editor’s Note: Cervical cancer is the 
second-most common form of cancer among 
women worldwide. In Los Angeles, accord-
ing to the LA County Health Department, 
Latinas have the highest rates of cervical 
cancer. Maria Luisa Arredondo, editor of 
Latino California and a 2011 CMAF/
Cervical Cancer Reporting Fellow, reports 
that men could be the key to prevention and 
treatment.
	 Her husband always pressured her to 
go the doctor. But she kept postponing 
her check-ups, maybe because she was 
afraid of getting bad news.
	 Finally, to placate her husband, Reyes 
Cabrera agreed to go to a clinic. And the 
nightmare she had feared came true. Last 
January she got a notice in the mail with 
the diagnosis that she had severe breast 
cancer and that there is also evidence that 
she had cervical cancer developing in her 
ovaries.
	 “This has been very hard for me. In 
March I had to have a mastectomy and 
then I had to have months of radiation 
and chemotherapy. There have been 
days when I thought I couldn’t take any 
more,” says Reyes in a weak voice.
	 Reyes, who is originally from Micho-
acan but has lived for close to 20 years 
near San Jose, Calif., adds that her ordeal 
has not yet come to an end.
	 “Soon I will do more tests to deter-
mine the cause of the cancer because 
there is no history of the disease in my 
family. The doctors have said it is very 
possible that it might have started with 

me and, if appropriate, I will have my 
uterus and ovaries removed,” she says in a 
distressed voice. 
	 The only thing that’s given her 
strength is her family, says Reyes, who is 
38 and a mother of four. “My husband 
has been very good to me; he has been 
my great support. If it weren’t for him, I 
wouldn’t have gotten the test. From the 
beginning he told me he wouldn’t leave 
me alone and he hasn’t. My children, 
who are 19, 16, 9 and 3 years old, have 
also helped me a lot to keep going,” the 
young woman says.
	 According to Dr. Diana Ramos, 
assistant professor at the University of 
Southern California (USC), the support 
of family – especially husbands – is key 
not only to women’s recovery but also to 
prevention.
	 “When couples go to the doctor to-
gether, and men realize the importance of 
Pap tests to prevent cervical cancer, they 
generally support their wives to get these 
tests and it’s easier for women to take care 
of themselves,” she says.
	 Ramos says that in her experience, 
very few men in the Latino community 
are still resisitent to women getting Pap 
tests as a result of cultural prejudices.
	 “In general, it’s women who make the 
decision to go to the doctor to get tested. 
I’ve seen very few cases of men who stop 
them from doing this. It’s more likely that 
sometimes there’s resistance on the part 
of women because they don’t have health 
insurance and they think the test is really 
expensive,” Dr. Ramos said.

	 But the cost of a Pap test isn’t as 
much as they think. In some community 
clinics, it can be as low as $5 if the person 
doesn’t have suffiencient funds. There 
are also programs like “Every Woman 
Counts” that offer the test for free.
	 Alejandra Casillas, a medical internist 
at University of California, Los Angeles’ 
Robert Wood Johnson Clinical Scholars 
Program, points out that many women 
don’t go to the doctor as much as they 
should because of a cultural belief that 
their family comes first.
	 According to Casillas, Latinas are 
the least likely group to get Pap tests. 
A report by the Kaiser Family Founda-
tion indicates that 10 percent of Latinas 
don’t get Pap tests at all and 30 percent 
let more than three years go by without 
getting a Pap test. As a result, the women 
most likely to die of cervical cancer in 
California are Latinas between 50 and 79.
	 “That’s why it’s important,” Casil-
las adds, “to raise awareness among men 
about the need to encourage and support 
their wives to get Pap tests.” 
	 Although men usually support their 
wives when they are diagnosed with can-
cer, there are unfortunately some cases 
when they abandon them, says Claudia 

Colindres, who supports cancer patients 
and their families through the nonprofit 
organization Latinas Contra Cancer (La-
tinas Against Cancer) in San Jose.
	 Rosario N., who preferred not to give 
her full name and works as a hotel clean-
er in Irvine, says her husband left her five 
years ago, after her uturus was removed 
because she had cancer.
	 “He left me because I couldn’t give 
him kids. I found out he married a 
younger woman and they already have 
two kids. It hurt me a lot what he did 
to me, but at the same time I think he 
wasn’t a good man because he never sup-
ported me in anything,” said the worker, 
who is originally from Guatemala.
	 Zoraida Cruz experienced a similar 
situation. Her husband of more than 24 
years abandoned her when she found out 
she had cancer. “He told me it was my 
problem and he went back to Nicaragua, 
where we’re both from. I spent a lot of 
very sad, dark nights feeling utterly alone. 
The only people who helped me were my 
friends, because I don’t have family here,” 
says Zoraida, who lost her job as a result 
of the disease and now lives in Northern 
California.
	 In addition to her friends, Zoraida, 
who is 57 and studied biology in her 
native Nicaragua, says she has been able 
to move forward thanks to the help of 
Claudia Colindres and reading some 
metaphysics books that have increased 
her self-esteem.
	 “I consider myself a very strong 
woman and I know I’m going to make it 
through this. The most important thing 
I’ve learned is that we women need to 
love ourselves.”
	 More information:
	 To see if you qualify for a free cervi-
cal cancer test through this program, call 
1-800-511-2300 Monday through Fri-
day, from 8:30 a.m to 5 p.m. 

 
 
   

 
 

 

 

 

 

 

 

 

 

 

 

 

URGENT CARE 
CALIFORNIA 

8001 Lorraine Ave, Stockton, CA 95210 
En la esquina de Hammer Lane & Lorraine Ave 

 
 

Teléfono: (209) 472-7400 
Horas: 9:00am – 9:00pm 

7 días a la semana 
 
 

Tiempo de espera menos de 30 minutos 
 

http://www.calurgentcare.com 

 

No Se  
Ocupa Cita 

Aceptamos la 
mayoría de 

seguros médicos 

Tratamientos Médicos
• Reparación de laceraciones
• Fracturas menores y Torceduras
• Síntomas de la gripe y resfriado
• Infecciones respiratorias superiores
• Quemaduras menores
• Infeccion de ojos, oídos y nasales
• Otras enfermedades

Servicios Profesionales
• Fisicos para el DOT
• Físicos para campamento y deporte
• Vacunas contra la gripe
• Pruebas de embarazo
• Radiografías digitales en el sitio

Abierto!

California Urgent Care
Nuestro equipo de 
profesionales comparten su 
pasión de servicios médicos 
para la comunidad de una 
manera eficiente.

Calidad Cuidado Para 
Usted
Abrimos todos los días y 
estamos preparados para 
atender lesiones menores 
que requieren atención,
pero no graves como para 
requerir la sala de 
emergencias.

Para emergencias que amenazan 
la vida por favor, llame al 911 o 
vaya al hospital más cercano

Online appointments also available via ZipPass®
http://www.calurgentcare.com
ZipPass® is a service of Practice Velocity® Urgent Care Solutions®
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Celebrating 15 years

Premium
Bottled
Water

Rated #1
For Value & 
Service in

San Joaquin 
County

Locally Owned & Operated

Gary Ghan Craig
Isaacson

Thank you to our customers
& clients for

helping us reach our first 15 years.

435 N. Yosemite Ave. · (209) 467-4426 · www.BrookfallsWaterCo.com

Los hombres, clave para prevenir el cáncer cervical entre las latinas
	 Por María Luisa Arredondo - NAM
	 Su esposo siempre la presionaba 
para que se fuera a hacer sus exámenes 
médicos. Pero ella, tal vez por temor 
a que le dieran una mala noticia, 
posponía una y otra vez la fecha para 
hacer la cita.
	 Finalmente, a tanto ruego de su 
esposo, Reyes Cabrera accedió ir a una 
clínica. Y la pesadilla que tanto había 
temido se hizo realidad cuando en en-
ero del año pasado recibió por correo 
una notificación con el diagnóstico de 
que padecía un severo cáncer de seno y 
que hay indicios de que también desar-
rolle cáncer cervical y en los ovarios.
	 “Todo esto ha sido muy duro para 
mí. En marzo me tuvieron que hacer 
una mastectomía y después he tenido 
que sufrir meses de radiaciones y qui-
mioterapia. Ha habido días en los que 
he pensado que ya no aguanto más”, 
dice Reyes con la voz apagada por la 
debilidad de los tratamientos que ha 
recibido.
	 Reyes, quien es originaria de Mi-
choacán pero reside desde hace más de 
20 años cerca de San José, California, 
agrega que el calvario que ha sufrido 
todavía no llega a su fin.
	 “Pronto me van a hacer más 
exámenes para determinar la causa del 
cáncer porque en mi familia no hay 
antecedentes de esa enfermedad. Los 
doctores me han dicho que es muy 
posible que yo misma esté generando el 
problema y, si es el caso, me van a ex-
tirpar la matriz y los ovarios”, confiesa 
acongojada.
	 Lo único que le ha dado fuerzas es 
su familia, admite Reyes, quien tiene 
38 años y es madre de cuatro hijos. “Mi 
esposo se ha portado muy bien conmi-
go, él ha sido mi gran apoyo. De no ser 
por él no hubiera resistido esta prueba 

tan dura, desde un principio él me dijo 
que no me iba a dejar sola y así ha sido. 
Mis hijos, que tienen 19, 16 , 9 y 3 
años, también me han ayudado mucho 
a seguir adelante”, dice la joven mujer.
	 A juicio de la doctora Diana Ra-
mos, profesora asistente de la Univer-
sidad del Sur de California (USC), el 
apoyo de la familia, y sobre todo de los 
esposos, es fundamental no sólo para 
que las mujeres se recuperen de este 
mal sino también para prevenirlo.
	 “Cuando las parejas acuden juntas al 
médico y los hombres se dan cuenta de 
la importancia de los exámenes de Papa-
nicolaou para prevenir el cáncer cervical, 
generalmente las apoyan para que se 
hagan estas pruebas y entonces es más 
fácil que las mujeres se cuiden”, dice.
	 Ramos precisa que, en la co-
munidad latina, de acuerdo con su 
experiencia, son pocos los hombres 
que todavía se resisten por prejuicios 
culturales a que sus mujeres se prac-
tiquen el Papanicolaou.
	 “Por lo general son las mujeres las que 
toman la decisión de ir al médico para 
hacerse sus pruebas. He visto muy pocos 
casos en los que los hombres les impiden 
esto, más bien a veces hay cierta resis-
tencia de las mujeres porque no tienen 
seguro médico y creen que el examen es 
muy caro”, dice la doctora Ramos.
	 Sin embargo, agrega, los costos de 
una prueba de Papanicolauu no son tan 
excesivos como algunos piensan. En 
algunas clínicas comunitarias se pagan 
sólo 5 dólares si la persona no tiene su-
ficientes ingresos. Y existen programas 
como ““Every Woman Counts” (Todas 
las mujeres cuentan) que ofrecen la 
prueba gratis.
	 Alejandra Casillas, médica interni-
sta del programa de Estudios Clínicos 
Robert Wood Jonson de la Universidad 

de California en Los Ángeles (UCLA) 
apunta que, por lo general, las mujeres 
no acuden al médico como deberían 
debido a que la cultura les ha impuesto 
la creencia de que primero es su familia.
	 Según Casillas, en California las 
latinas son las que menos se hacen la 
prueba del Papanicolaou. Varios re-
portes, como el de Kaiser Family Foun-
dation, indican que el 10% nunca se 
practica esta prueba y el 30% deja pasar 
más de tres años sin hacérsela. Debido 
a ello, las mujeres que más mueren por 
cáncer cervical en el estado son las lati-
nas que tienen entre 50 y 79 años.
	 “Por eso es muy importante”, 
agrega Casillas, “crear conciencia 
entre los hombres sobre la necesidad 
de que presionen a sus mujeres y las 
apoyen para que se hagan la prueba 
del Papanicolaou.
	 Aunque por lo general los hombres 
respaldan a sus esposas cuando a éstas 
se les diagnostica esta enfermedad hay 
muchos casos en los que, por desgracia, 
las abandonan, dice Claudia Colindres, 
quien apoya a pacientes que sufren de 
cáncer y a sus familias a través de la or-
ganización no lucrativa Latinas contra 
el cáncer en San José, California.
	 Rosario N., quien prefirió no dar su 
nombre completo y trabaja como reca-
marera en un hotel de Irvine, dice que 
su esposo la dejó hace cinco años, a raíz 
de que le extirparon la matriz porque 
padecía cáncer.
	 “Me dejó porque yo no podía darle 
hijos. Supe que se casó con una mujer 

más joven que yo y con la que ya tiene 
dos niños. Me dolió mucho lo que me 
hizo, pero a la vez pienso que no era un 
buen hombre pues nunca me apoyó en 
nada”, manifiesta la trabajadora, origi-
naria de Guatemala
	 Zoraida Cruz atravesó por una situ-
ación similar. Su esposo por más de 24 
años también la abandonó cuando se 
enteró de que padecía cáncer. “Me dijo 
que era mi problema y se regresó a Ni-
caragua, que es de donde somos los dos. 
Pasé unas noches muy tristes y oscuras 
en las que yo estaba completamente sola, 
las únicas personas que me ayudaron 
fueron mis amigas porque no tengo fa-
milia aquí”, dice Zoraida, quien perdió 
su trabajo a raíz de la enfermedad y vive 
en el norte de California.
	 Además de sus amistades, Zoraida- 
quien tiene 57 años y estudió biología 
en su natal Nicaragua, asegura que ha 
logrado salir adelante gracias a la ayuda 
de Claudia Colindres y a la lectura de 
libros especializados en metafísica que 
han aumentado su autoestima. “Me 
considero una mujer con una gran for-
taleza y sé que voy a superar esto. Lo 
más importante que he aprendido es 
que las mujeres debemos querernos más 
a nosotras mismas”, subraya.
	 Más información:
Para ver si usted califica para una 
prueba gratuita de cáncer cervical a 
través de este programa puede llamar al 
1-800-511-2300, de lunes a viernes, de 
8:30 am a 5 pm. Hay operadoras que 
hablan español.
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Spiritual Healer
Palm, Tarot Card
Chakra Balancing
Cleansing 

Using Special Tools in all Matters of Life
such as Love, Money, Business & More.  

2329 Waterloo Rd. Stockton, CA.
209-888-5828 or 209-229-0764
Mention this ad for $10 off
Se Habla Español

Let an angel help you if you are confused, hurt, disappointed, troubled or having 
problems in your life such as alcohol, drugs, family problems or divorce.

The Burning Truth: Questionable Science, The Media & Special Interests
	 By Raoul Lowery Contreras
	 Several years ago, I weighed into the 
debate of fire safety in America with a 
special focus on how California has lead 
the way to make our homes, and schools 
and offices safer.   And so I recently 
decided to look back at the debate and 
found that as I had discovered before, 
the discussion is not about good public 
policy and science but about politics and 
special interests.  And it reminded me 
that when I was a boy I showed little ap-
titude for science.  But I adored scientists 
anyway.  Unfortunately it wasn’t for me. I 
still can’t recite the Table of Elements.
	 But so much has changed because of 
advancements in science. Dr. Jonas Salk de-
veloped a vaccine that saved millions of lives 
from what every boy and girl in the world 
feared, polio.   Our world is a safer place 
because of seat belts, fire alarms and pas-
teurized milk just to name a few.  We take 
for granted new discoveries in medicine and 
science from plastics to miracles in space.  
Some miracles in medicine and chemistry 
have shaped our future and made life easier, 
more affordable and saved countless lives.
	 It also reminds me of difficult times, 

like when I was a boy many people died in 
home fires especially in my Barrio neigh-
borhood. There were no ceiling sprinklers, 
smoke alarms, or fire safety products in 
construction materials and furniture.  Nor-
mally benign things like cigarettes, match-
es, candles, especially religious candles used 
so frequently by our Catholic Hispanic 
neighbors were at fault for many home 
fires. These blazing fires killed many, many 
people, including neighbors of mine.
	 Miracle chemicals and a practical Cali-
fornia state government stepped into the 
massive tragedy of annual deaths in home 
fires in 1975 and ended the continual 
massacre by fire of entire families. Miracle 
chemicals didn’t stop the fires, they slowed 
them down so much that most people 
could escape death and the rate of Califor-
nia fire deaths plummeted when the state 
required furniture to be imbedded with 
fire retardant chemicals.
	 Fire Strikes at the Heart of the His-
panic Community
	 In taking a hard look at this and other 
issues, I came upon scientist Gordon 
Nelson who told us that based on official 
data compiled by the State of California: 

There were 2500 upholstered furniture 
fire incidents in the state in 1974, the year 
before enlightened home furniture fire 
safety standards were required in furniture 
sold in California. Twelve years later the 
data showed that these fires had declined 
by 50 percent. Four years after that (1991) 
furniture fires in California had dropped 
to 800 from the 2500 of 1974. That is a 
66% drop.
	 Every year between 1974 and 1991 
California averaged a population increase of 
750,000 new residents a year according to 
the U.S. Census. Yet furniture induced fires 
dropped by two thirds during those years.
	 In 1982, according to California, 60 
people died in furniture fires. Ten years later 
only 10 people died from furniture fires. 
The federal government estimated in 1990 
nationally that there were 16,000 residential 
fires which originated in upholstered furni-
ture that resulted in 890 deaths.
	 Noted University of South Florida Sci-
entist Gordon Nelson observes that “On a 
per capita basis California should have had 
110 deaths rather than the 20 reported for 
1990.  In official data from 1997-2002 
California had no deaths in the category 
of “Upholstered Furniture and Structure 
Fires.”  During that period California had 
226,000 fires reported (incomplete data), 
50,000 structure fires, and 161 uphol-
stered furniture fires in structures.”  
	 Why, then, is it safer to live in Califor-
nia than the rest of the country? I speak of 
being safer from death by fire or the toxic 
fumes they produce. Remember when 
seven children and two adults, nine in all, 
died in a Cleveland, Ohio residential fire 
or the three girls and their grandparents 

that died last Christmas in Connecticut?
	 The U.S. Fire Administration, part of 
FEMA (Federal Emergency Management 
Agency) reports that California’s death rate 
in 2009 was exactly half of the national av-
erage. It was 5.5 per million population ver-
sus Washington D.C.’s 33.4 per million, or 
Arkansas with 28.7 per million and Missis-
sippi with 28.1 deaths per million. The facts 
are that California with rules requiring fire 
retardants in furniture ranks 47 in deaths by 
residential fires or the reverse, 4th best ratio 
of deaths per million in the 50-state country 
we call the U.S.A.
	 Speaking as I do for at least some of 
50-million American Hispanics I stand 
for life and lives. The idea that the worlds 
most tested fire safety tools,  are potentially 
dangerous when thousands of people – my 
fellow Californians of which a plurality are 
Hispanic -- have survived residential fires 
is reprehensible. Californians are safer and 
live through fires like few other Americans 
since the 1975 fire retardant rules went 
into effect. That is something to salute, not 
to decry.
	 We need to look cautiously at how 
products affect us, but we also have to de-
cide judiciously what is and is not danger-
ous.  To my mind, certain fire safety tools 
are an important part of the safety mix and 
ought to be considered.. We must be thank-
ful for those that work in science looking 
for life-saving chemicals and look with a 
critical eye at those who would end our suc-
cessful 35-years-plus of California rules uti-
lizing fire retardant chemicals. Saving lives 
is serious business, too serious to be left to 
fringe environmentalists who use junk sci-
ence to frighten people and their legislators.

w w w . h e r i t a g e o a k w i n e r y . c o m

Stress �erapy at Heritage Oak
June 29, July 13, July 27 & 
August 10 From 7 to 9:30 PM

Join us on alternate Friday evenings for wine, music, hummingbirds 
and a setting sun.
Wine sold by the bottle or glass. Dessert available.
Seating is limited. Reservations required.
Call 209 986-2763 for seating.
Heritage Oak Winery is located at 10112 E Woodbridge Rd, 
Acampo, CA 95220

Cano Funeral Home

email: canofuneralhome@yahoo.com
website:  www.canofuneralhomestockton.com

209-467-1177
2164 E. Dr. Martin Luther King Jr. Blvd

Hablamos Español

Pablo B. Cano, CEO                        
Funeral Director

Service with Dignity & Respect
• Family Owned & Operated
• Full Service Funeral Home/ Inc. Cremation                
• Pre-Need Funeral Plans
• World-wide Shipping

24-HOUR SERVICE • 24-HOUR SERVICE
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In Mexico Elections, It’s Old Media vs. Social Media

	 by Louis Nevaer - NAM
	 MERIDA, Mexico – Mexico’s presi-
dential elections are less than six weeks 
away, and for now it appears that op-
position candidate Enrique Peña Nieto 

remains the clear favorite. His party’s reli-
ance on traditional media, however, has 
ignited a firestorm within the country’s 
“Facebook Generation.”
	 Younger Mexicans expected this to be 

the first presidential election cycle in which 
social networking sites like Facebook, 
Twitter and LinkedIn would transform the 
political landscape. Instead, they’ve found, 
Old Media is striking back.
	 At last check, Peña Nieto of the In-
stitutional Revolutionary Party (PRI) 
held a 20-point lead over his rival Josefina 
Vázquez, from the ruling National Action 
Party (PAN). 
	 Vázquez, a Social Media sensation, 
got millions of women Tweeting, and 
enlisted millions of youth as “Friends” on 
Facebook. But her campaign has run up 
against a PRI advertising blitzkrieg that 
has blanketed the country’s newspapers, 
billboards and airwaves.

	 Concepción May is a PRI member. 
For the past few months she has been hard 
at work organizing neighborhoods – hand-
ing out T-shirts, making sure voters have 
transportation to polling places and deliv-
ering campaign posters people can hang 
on doors and windows. “This is a cam-
paign and the winner will be chosen by 
people who get away from their computers 
and go vote,” she says.
	 That’s a far cry from her sister, who 
supports the PAN candidate but spends 
her time on the sofa with her Facebook 
friends. “She might as well be playing 
video games,” May says. “I doubt she even 
knows where to vote.”

Elecciones Mexicanas: Enfrentamiento de Nuevos vs Viejos Medios
	 New America Media
	 MERIDA, México - Las elecciones 
presidenciales de México están a menos 
de seis semanas de distancia, y por ahora 
parece que el candidato de la oposición 
Enrique Peña Nieto sigue siendo el claro 
favorito. Sin embargo, la confianza de su 
partido en los medios tradicionales ha 
generado una tormenta en el país entre la 
“generación Facebook”. Los jóvenes mexi-
canos esperaban que este fuera el primer 
ciclo en las elecciones presidenciales en las 
que los sitios de redes sociales como Face-
book, Twitter y LinkedIn transformarían 
el panorama político. En cambio, han 
encontrado, que los medios de comuni-
cación tradicionales o viejos están con-
traatacando.

	 En la última revisión, Peña Nieto, 
candidato del Partido Revolucionario 
Institucional (PRI), tenía una ventaja de 
20 puntos sobre su rival Josefina Vázquez 
Mota, candidata del gobernante Partido 
Acción Nacional (PAN).  Vázquez, una 
sensación de los Medios Sociales, tiene 
millones de mujeres seguidoras en Twitter 
y a millones de jóvenes como “amigos” en 
Facebook. Sin embargo, su campaña se ha 
encontrado con una guerra relámpago de 
publicidad tradicional por parte del PRI, 
que ha cubierto todo el país por medio de 
los periódicos, anuncios espectaculares y 
las ondas de radio.
	 Concepción May es miembro del 
PRI. Comenta que los últimos meses 
ha estado trabajando muy duro organi-

zando los barrios, entregando camisetas, 
asegurando el transporte para llevar a los 
votantes a los lugares de votación así como 
la entrega de posters de la campaña a la 
gente para que los cuelguen en las puertas 
y ventanas. “Esta es una campaña y el 
ganador será elegido por la gente que se 
aleje de sus computadoras y vaya a votar”, 
dice ella. Esto difiere mucho del compor-
tamiento de su hermana, quien apoya a la 
candidata del PAN, pero pasa su tiempo 
en el sofá con sus amigos de Facebook. 
“Ella sabe cómo usar juegos de video”, 
dice May. “Pero dudo mucho si sabe a 
dónde ir a votar”.
	 El PRI, que espera ganar la presiden-
cia después de 12 años de sexenios de 
los presidentes panistas (Vicente Fox y 

Felipe Calderón, el titular actual), parece 
compartir ese escepticismo en los medios 
sociales. En un despliegue sin precedentes, 
el PRI ha cubierto México con posters, 
espectaculares y folletos que muestran a 
los candidatos del partido. Los mensajes 
en la televisión y la radio se trasmiten sin 
parar, al igual que anuncios a página com-
pleta en periódicos y revistas. Millones de 
camisetas, pancartas y calcomanías junto 
con publicidad en los autobuses del trans-
porte público se han convertido en cosa 
común, tal y como era costumbre antes de 
que aparecieran los medios sociales.  
	 Es la audacia del PRI - que se ha 
gastado una fortuna incalculable en la 
publicidad tradicional – lo que ha enfure-

Elecciones en pág. 14

See Elections page 14
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Elecciones
continúa en pág. 13

Elections
continued from page 13

	 The PRI, which expects to win the 
presidency after 12 years of PAN presi-
dents (Vicente Fox and the incumbent 
Felipe Calderon), appears to share that 
skepticism in social media.
	 In an unprecedented display, the 
PRI has blanketed Mexico with posters, 
billboards and fliers displaying the party’s 
candidates. Television and radio advertise-
ments are running non-stop, as are full-
page ads in newspapers and magazines. 
Millions of T-shirts, banners and stickers, 
meanwhile, along with full-size adver-
tisements on buses and billboards have 
become common place, as was customary 
before social media. 
	 It is the audacity of the PRI – which 
has spent an untold fortune on tradi-

tional advertising – that has enraged 
Mexico’s youth. 
	 In a series of “strikes,” “protests” and 
“rallies,” the so-called Facebook generation 
has taken to the streets in the hundreds of 
thousands, directing their anger at the op-
position and at traditional media – news-
papers and television broadcasters – who, 
they say, have sold out to the relentless 
advertising of the PRI.
	 More intriguing still are the demo-
graphics behind these mounting protests: 
24 million Mexicans (out of a population 
of 105 million) are aged 29 and under. Of 
these, 14 million are expected to vote for 
the first time in presidential elections (in 
2006, they were too young to vote).
	 Most are too young to remember the 

heavy-handed tactics of the PRI, and how 
it governed when it ruled Mexico. Instead, 
they denounce what university organizers 
call “a Soap Opera Democracy.” 
	 Their movement, moreover, is em-
boldened by video clips on YouTube, 
some showing the parents of protestors 
– identified by name – holding signs in 
support of their children.
	 One video that went viral soon after 
it emerged shows Peña Nieto being jeered 
off stage during an election campaign rally. 
Students are heard shouting “Fuera!” – 
“Out!” – as organizers were forced to can-
cel the event, which ultimately descended 
into chaos. Seen more than 600,000 times, 
the clip has fueled further protests.
	 The PRI’s subsequent statements 
-- that the incident was the result of 
131 malcontent students – triggered 
an improvised “I am #132” YouTube 

campaign, in which university students 
denounce the PRI and the media they see 
as capitulating to the financial incentives 
of massive advertising.
	 The largest rally to date occurred May 
20 and was centered on Mexico City’s 
Monument to the Angel, on the city’s 
Paseo de la Reforma. Drawing more than 
40,000 protesters, it paralyzed city traffic. 
	 Political commentators and observ-
ers see this social media backlash against 
the PRI’s campaign as the beginning of a 
“student movement” that stands to upend 
the presidential race in the last month of 
the campaign. While the latest polls show 
Peña Nieto with a comfortable lead, they 
do not reflect the student insurgence that 
began two weeks earlier. 
	 Whether it will be enough to upend 
the PRI and their Old Media allies is an-
other question.

cido a los jóvenes de México. En una serie 
de “huelgas”, “protestas” y “manifestacio-
nes”, la llamada generación de Facebook 
ha salido a las calles en cientos de miles, 
dirigiendo su ira contra la oposición y a 
los medios tradicionales - los periódicos 
y las emisoras de televisión - que, dicen, 
se han vendido a la publicidad incesante 
del PRI. Más intrigante aún son los datos 
demográficos detrás de estas protestas: 24 
millones de mexicanos (de una población 
de 105 millones), están en la edad prome-
dio de 29 años de edad hacia abajo. De 
éstos, se espera que 14 millones voten por 
primera vez en las elecciones presidencia-
les (en 2006, eran demasiado jóvenes para 

votar).
	 Además la mayoría son demasiado 
jóvenes para recordar las tácticas de 
mano dura de gobierno del PRI y cómo 
se comportaban cuando ese partido 
gobernó a México. En su lugar, denun-
cian lo que los organizadores universi-
tarios llaman “una Democracia de Tele-
novela.” Su movimiento, además, está 
envalentonado por vídeos en YouTube, 
algunos de ellos mostrando a los padres 
de los manifestantes - identificado por 
su nombre - con carteles en apoyo de 
sus hijos. Un video que se difundió 
poco después muestra a Peña Nieto ser 
abucheado fuera del escenario durante 

un acto de campaña electoral. Los estu-
diantes se escuchan gritando “¡Fuera!” 
- “¡Fuera!” - Ya que los organizadores se 
vieron obligados a cancelar el evento, 
que finalmente cayó en el caos. El video 
fue visto más de 600.000 veces, y sirvió 
de detonante para provocar más protes-
tas.
	 Las declaraciones posteriores del PRI 
-que el incidente fue el resultado de 131 
estudiantes descontentos - desencadenó 
una improvisada  campaña llamada  “Yo 
soy #132” en YouTube, en el que los 
estudiantes universitarios denuncian al 
PRI y los medios de comunicación que 
ellos ven como se venden ante los incen-
tivos financieros de la publicidad masiva. 
La mayor manifestación hasta la fecha 
se realizó el 20 de mayo y se centró en la 

Ciudad de México, en el monumento al 
Ángel de la Independencia en la avenida 
Paseo de la Reforma. Atrayendo a más 
de 40.000 manifestantes, que paral-
izaron el tráfico de la ciudad.  
	 Los comentaristas políticos y los ob-
servadores ven esta reacción por parte de 
los medios de comunicación social  con-
tra la campaña del PRI como el inicio de 
un “movimiento estudiantil”, que quiere 
hacer añicos la carrera presidencial en 
el último mes de la campaña. Mientras 
que las últimas encuestas muestran a 
Peña Nieto, con una cómoda ventaja, 
que no refleja la insurgencia estudiantil 
que comenzó hace dos semanas. Aun 
no se sabe si esto va a ser suficiente para 
derrotar al PRI y sus aliados “los viejos 
medios de comunicación.”
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ASSOCIATE • BACHELOR • MASTER • JURIS DOCTOR • CERTIFICATES

Accounting • Business Administration • Community Studies • Court Reporting 
Criminal Justice • Early Childhood Education • Liberal Studies • Paralegal Studies

Financial Aid • WASC Accredited • Online, Day & Evening Classes • Private Non-Profit College 

Master of Arts in Education 

Emphasis in:

  • Early Childhood Education
  • Educational Administration
Laurence Drivon School of Law
  • Juris Doctor Program 

Modesto Campus
3600 Sisk Road
Modesto, CA 95356
(209) 543-9411

Stockton Campus
6650 Inglewood Avenue
Stockton, CA 95207
(209) 478-0800

www.humphreys.edu

Classes Start
July 2nd,

Apply Now!

www.california-motors.com

527 N. Wilson Way | Stockton, CA 95205

California Auto Sales

Se Habla Español

Over a hundred cars in stock...  2 locations to serve you...  Over 15 years in business

1.209.547.9971
3230 N. West Lane | Stockton, CA 95204 | 209.464.5909

California Motors (209) 464-5909 Stockton, CA.  All 
advertised prices exclude government fees and 

taxes, any �nance charges, any dealer document 
preparation charge, and any emission testing 
charge.  Vehicles are subject to prior sale.  All 
advertised to be true but not guaranteed.  We 

assume no liability for errors or omissions

2005 Lexus RX330 Sports Utility
#040667, 4dr, Auto, White Exter/Tan Inter, 96,184 Miles.

2010 Dodge Charger Sedan SXT
#187585, 4dr, Auto, White Exter/Black Inter, 39,766 Miles

2003 Cadillac Sedan CTS
#110840, 4dr, Auto, White Exter/Black Inter, 96,925 Miles

2000 Mercedes-Benz Sedan S-Class S500
#052519, 4dr, Auto, Black Exter/Black Inter, 110,377 Miles

2003 BMW 3 Series Convertible 325 Cic
#G89302, 2dr, Auto, Blue Exter/Gray Inter, 125,965 Miles

2011 Chevrolet Malibu 1LT Sedan
#145433, 4dr, Auto, White Exter/Black Inter, 32,593 Miles

2008 Dodge Nitro SXT Sport Utility
#110659, 4 dr, Auto, Silver Exter/Gray Inter, 95,301 Miles

2007 Chevrolet Silverado LS 1500 Pickup 
#545319, Crew Cab, White Exter/Black Inter, 87,296 Miles

Interest as low as 4.99 based on Approval of Credit and $1000 down.

Licencia de Manejo Mexicana

$18,999 $16,999 $10,999 $10,999

$15,999$17,999 $11,999 $12,999
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“We would like to welcome you to our family”

Sales • Service • Parts • Collision Center

3282 Auto Center Circle • Stockton, CA 95212 • 209-870-4400
Se habla español


